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Disclaimer

The FCA is responsible for the regulation of consumer credit advertising. 
Chapter 3 of the Consumer Credit Sourcebook (CONC) sets out the 
requirements for financial promotions and communications with customers. 

Please note that this information is for reference and guidance only and is 
based on our interpretation of the requirements contained in Chapter 3 of 
CONC. It is designed to help you make sense of the regulatory 
requirements for financial promotions featuring retail finance. 
This guide is applicable to Braemar Finance Fast Track only and covers 
retail credit financial promotions only. We would recommend that you seek 
independent legal advice when undertaking credit advertising, as using a 
non-compliant advert can result in enforcement action including fines and 
the withdrawal of your authorised status from the FCA.
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Each advert created with Braemar Finance Fast Track 
details on it needs to be approved by Braemar Finance 
before it’s published. 

To find out how to get a promotion authorised speak to 
Braemar Finance.

The promotion can only be used for the authorised 
period of time. At the end of this period the promotion 
should be withdrawn from use. If you want to carry on 
using the promotion, further approval from Braemar 
Finance will be needed.

Don’t forget...

It’s important to remember
The rules set out by the FCA apply to all forms of promoting finance such as 
print (leaflets, newspaper, magazine adverts) point of sale, television, radio, 
internet (social media, Google adverts, web page content), outdoor 
advertising and mobile media (SMS and emails).

We understand the importance of standing out from the 
crowd, getting your latest offers out there and catching 
the eye of potential customers. Always remember 
though, to stay compliant with the latest regulations, 
promoting to customers is not a simple task, especially 
when it comes to promoting finance products.

This guide has been put together to help you understand 
the requirements when creating your 
own financial promotions and communications with 
customers. These have been set out in Chapter 3 of the 
Consumer Credit Sourcebook (CONC) by the FCA to 
ensure customers fully understand what is being sold to 
them.  There are other regulations that you should also 
refer to including The CAP Code and the Consumer 
Protection from Unfair Trading Regulations 2008.

Overview



How not to market finance 

Online credit marketing checklist

How can I maximise acceptance rates?

Make your finance offer highly visible throughout your site (home page, 
landing and product pages) so that consumers instantly know 
that you offer credit before they start searching for the products they 
want. Introducing credit from the outset changes consumer behaviour 
and is the key to attracting new customers, increasing sales, profit, 
conversions and average order values. Here are the key points to 
remember:

Don’t wait — Promote finance from the moment the consumer 
arrives on your site and all the way through the purchase process.

Give the consumer all the facts — Provide the representative 
example in the correct manner. Tell them who can apply, how to 
apply and provide an FAQ answering common questions.

Sell the benefits of finance — Low monthly cost, increased 
spending power, buy and get a free reward, convenience of an 
additional credit line. If you are using the above to promote finance, 
ensure the advert includes the representative APR.

Create a finance information page — Detail all the information 
your customers need to know about your finance offers on a 
dedicated web page.

Carefully consider the credit offers you are promoting to your customers. For 
example, the type of customer drawn to 12 month 0% APR on a premium 
product or service worth £1,500 is more likely to be more credit worthy than 
the one drawn to a 36 month 19.5% APR offer on a £400 value product or 
service. 
Secondly, you should make clear the eligibility criteria at the same time as 
promoting the benefits. For example, the line “Applications from students, 
unemployed and single house persons will not be considered” will go a long 
way to boosting acceptance rates.

Guidance on credit 
advertising



Putting the guidance 
into practice
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Before putting together a promotion it is important to 
remember the promotion should:

Be clear, fair and not misleading.

Be easily understandable, so make sure any unfamiliar terms 
are explained.

Be easily legible or clearly audible.

Include all information (not lessen or withhold any 
important information from the customer)

Include the name of the person making the financial promotion 
(i.e. the retailer).

Identify both the lender and the retailer (identified using the full 
legal entity name, as listed on the FCA Register, as well as a 
trading name, where required) where the promotion is released by 
a credit broker.

Three important questions
You should ask yourself each of the following three questions 

when putting together a promotion. 

1. Will the prospective customers be able to obtain finance
from Braemar Finance  Fast Track only?

2. Does your promotion include an interest rate or an
amount relating to the cost of credit?

3. Does the promotion include any “triggers”? - See FAQ's

How you answer these determines what’s needed on your 
promotion, so let’s look at how your answers affect what’s 
needed in your promotion.
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Will the prospective 
customers be able to 
obtain finance from 
Braemar Finance 
Fast Track only?

Does your promotion 
include an interest rate 
or an amount relating to 
the cost of credit?

Does the advert include 
any “triggers”? (Please 
refer to ‘Frequently 
asked questions’ for 
examples)

These statements are 
best displayed in the legal 
T&Cs of your promotion. 
The last statement is best 
displayed in bold, to make 
sure it is prominent 
enough.

*This is not needed if the
financial promotion is made 
via radio or a point of sale 
item displayed on the 
retailer’s premises.

**The representative APR 
must be more prominent than 
any triggers. It must be shown 
as “%APR” and accompanied 
by the word “representative”.

If the answer is 
YES 

your promotion 
should include the 

following statements

We work exclusively with 
Braemar Finance Fast 

Track

We act as a credit broker 
and not a lender

If the answer is 
YES 

your promotion 
should include BOTH

A postal address of the retailer*

A full representative 
example (see page 13)

If the answer is 
YES 

your promotion 
should include

A representative APR**

If the answer is 
NO 

your promotion 
should include the 

following statements

We can introduce you to 
a limited number of 
finance providers

We act as a credit broker 
and not a lender

If the answer is 
NO 

Proceed to Question 
3

If the answer 
is NO

You do not need to add 
any additional information 

1 2 3



Frequently 
asked questions
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When you say “interest rates or amounts relating to the cost of credit” 
what do you mean?

– Any rate of interest, whether it is annual, monthly, weekly or daily.
– A reference to 0% finance/credit.
– Any payment where the rate is more than 0% APR Representative.
– Costs such as administration costs, any fees (including any fees charged

to the customer) or interest amounts.

Remember, if your finance promotion includes any of these you need to 
include:

– A postal address of the business (unless the financial promotion is
via the radio or a point of sale piece on the retailer’s premises).

– A full representative example (For guidance on this see below).

What does a representative example need to include?

A full representative example MUST include ALL of the following:

– The representative APR (this should be displayed e.g 3%
APR Representative).

– The cash price as well as the item it relates to.
– The amount of any deposit or other advance payment.
– The total amount of credit.
– Rate of interest (specified as a per annum rate and state that it is fixed e.g.

19.5% per annum (fixed)).
– A description and amount of any fees (arrangement fee, document fee)

or charges included in the total cost of credit and an indication of when
these fees are payable should be noted within the financial promotion,
this can be in the small print.

– The duration of the agreement (term).
– The total amount payable.
– The amount and frequency of each repayment (if one month is different

this needs to be shown e.g. 24 monthly payments of £49.55).

All the items within the representative example must be:

– Specified in a clear and concise way (a table is a good way to show this).
– Accompanied by the words “representative example”.
– Presented together with each item and given equal prominence (do not

highlight or repeat any of the finance figures in a headline outside of
the representative example, such as the monthly rate).

– The representative example must be given greater prominence than any
information relating to the cost of credit and any triggers stated in
the financial promotion.
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What are “triggers”?
Triggers are statements that indicate in any way one or more of the 

following statements:

– The terms of the credit are more favourable than other credit offers
from other lenders. This could be done by using terms such as:
– Our lowest rates ever
– Low rates (must be low compared to the rest of the market)
– Low rates until 31st March (must be low compared to the rest of the

market)
– No deposit on orders over £1,000
– Buy now, pay later
– No fees on loans over £1,000
– 2% off our usual rates

– The promotion includes an incentive. This could include:
– Cashback available with credit only
– Any gift or added extra only available with credit

– The promotion includes the following terms or similar, relating to the
ease of making an application for credit or the speed at which fund
would be received:
– Quick and easy application for credit
– Funds in your account within 1 hour

– That credit is available to someone whose access to credit may be
restricted. This could be done by promoting the availability of credit to
borrowers with poor credit history or using wording in a promotion
such as:
– Been refused credit?
– Do you have CCJs  and find it difficult to obtain credit?

What if my promotion doesn’t have any financial information 
or “triggers” on it?

In this case you may promote Braemar Finance Fast Track and its 
services by way of an image advert.

Image advertising is a communication that consists of one or more of 
the following:

– Braemar Finance Fast Track name.
– A logo or other image associated with  Braemar Finance.
– A contact point (such as an address, telephone number, email address or

website URL).
– Reference to the types of finance Braemar Finance Fast Track provides.

As ever, it is important to be clear, fair and not misleading. 

Image promotion must be approved by Braemar Finance before they are 
published. Contact Braemr Finance to find out how to get a promotion 
authorised. The promotion can only be used for the authorised period of time. 
At the end of the authorised period the promotion should be withdrawn from 
use. Further approval will be required from Braemar Finance for 
promotions to be used after this date.
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What do you mean by prominence?

Prominence plays an important role in ensuring that a financial promotion 
is clear, fair and not misleading. It’s important to consider positioning of 
text, background, colour and type size.

What’s needed when advertising specific finance products?

– Include the full name of the finance product being advertised,
explaining any abbreviations.

If you are using incentives, comparisons or gifts, take note of below:

– “Interest free” can only be included where there are no fees or
charges. For example, if the total amount payable is the same
amount as a customer, who would have paid cash for the product,
would have been charged.

– “Gift”, “present” or similar words can only be used if the customer can
keep them, even when the finance application is not completed.

– You can only mention a frequency of a payment if it is provided for under
the agreement. For example, a monthly payment amount can only be
included if monthly payments are allowed under the finance
agreement.

What other information do you need to include in the 
promotion?

– Finance cannot be offered regardless of a customer’s credit status.
Wording, such as “Finance is subject to status” should be included.

– “Terms and Conditions apply, 18s or over only” also needs to be
included.

– If you require a minimum deposit this should be specified in the main
body of the advert.

– Where there is no representative example already stating the information,
the available term of the contract should be stated.

– Any other terms that could stop customers qualifying for the offer
advertised should be stated.



Examples of advertising

Representative examples

Print advertising & eCommerce stores
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Representative example for [insert name of product or services]

Purchase price £1399.00
Deposit £399.00
Amount of credit £1000.00
24 monthly payments £49.55

Total repayable £1594.91

24 months 
19.5% per 
annum

Duration of agreement 
Rate of interest (fixed) 
19.5% APR 
representative

1 5

2 6

83

4

7

The aim of a representative example is to show 
consumers the typical costs associated with a 
product being advertised. These are sometimes 
displayed on their own, on items for sale, but there 
are also times when a representative example is 
needed as part of a larger advertisement.

Representative example

Terms
[Insert registered company name] acts as a credit intermediary and offer credit 
products provided only by Braemar Finance. Braemar Finance is a trading name of 
Close Brothers Limited.

Close Brothers Limited is authorised by the Prudential Regulation Authority and regulated 
by the Financial Conduct Authority and Prudential Regulation Authority. For more 
information please visit www.braemarfinance.co.uk. Finance is only available to UK 
residents over 18, subject to status, terms and conditions apply.

1 – The cash price of the product or service
2 – The amount of deposit is stated
3 – Total amount of credit is shown
4 – The amount and frequency of payments included
5 – Total length of agreement
6 – The rate of interest per annum, stated as a fixed amount            
7 – The total amount payable is shown
8 – APR Representative
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Examples of 
credit advertising

This section gives practical examples of:

Non compliant finance marketing
Examples of non-compliant advertising and web pages

Fully compliant finance marketing
Examples of fully compliant advertising and web 
pages
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The phrase Interest 
Free Finance 
Available acts as 
‘trigger’ which means 
that…

A representative 
example showing 
ALL the ‘standard 
information’ must 
be shown.

All finance details must of be of equal prominence 
and the representative example must also be 
more prominent than any other credit cost 
information or APR ‘trigger’.
You can’t ‘hide’ this information in small print!

Advertiser’s name and 
address must be shown.

Fully 
compliant

Print advertising 
product advert 
example

Taylor's Computer acts as a credit intermediary and offers credit products provided only by Braemar Finance. Braemar Finance is a trading style 
of Close Brothers Limited. Close Brothers Limited is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct 
Authority and Prudential Regulation Authority. For more information please visit www.braemarfinance.co.uk.  Finance is only available to UK 
residents over 18 subject to status terms and conditions apply.

Taylor's Computer acts as a credit intermediary and offers credit products provided only by Braemar Finance. Braemar Finance is a 
trading style of Close Brothers Limited. Close Brothers Limited is authorised by the Prudential Regulation Authority and regulated 
by the Financial Conduct Authority and Prudential Regulation Authority. For more information please visit 
www.braemarfinance.co.uk.  Finance is only available to UK residents over 18 subject to status terms and conditions apply.
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This incentive to 
spread the cost 
of the product 
‘triggers’ the 
APR 
representative 
rate but NOT the 
full standard 
information.

The Representative 
APR should be given 
greater prominence 
than the incentive.

Advertiser’s name must be shown — address is 
optional as the advert does not include the 
‘standard information’ of the finance offer.

Print advertising
triggering’ APR only example

Fully 
compliant

Taylor's Computer acts as a credit intermediary and offers credit products provided only by Braemar Finance. Braemar Finance is a trading style of 
Close Brothers Limited. Close Brothers Limited is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct 
Authority and Prudential Regulation Authority. For more information please visit www.braemarfinance.co.uk.  Finance is only available to UK 
residents over 18 subject to status terms and conditions apply.
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‘Finance available’ 
and ‘regular’ 
payments are 
examples of 
statements which 
can be used without 
triggering the 
standard 
information.

If you advertise 
that  finance is 
available, then 
you must disclose 
your 
independence to 
the lender.

Advertiser’s name must be shown – address is 
optional as the advert does not include the 
‘standard information’ of the finance offer.

Print advertising without 
‘trigger’ example

Fully 
compliant

Taylor's Computer acts as a credit intermediary and offers credit products provided only by Braemar Finance. Braemar Finance is a trading style of Close Brothers 
Limited. Close Brothers Limited is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and Prudential Regulation 
Authority. For more information please visit www.braemarfinance.co.uk.  Finance is only available to UK residents over 18 subject to status terms and conditions 
apply.
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You can’t ‘Cherry 
Pick’ parts of 
the ‘standard 
information’.
You can’t display 
weekly 
repayments.

Standard Information incomplete 
and not given enough 
prominence.

Advertiser’s address not shown Small 
print missing. If you advertise that  
finance is available, then you must 
disclose your independence to the 
lender.

And you can’t 
give them more 
prominence on 
the page.

A full 
‘representative 
example’ showing 
the ‘standard 
information’ should 
be shown.

Non 
compliant

eCommerce stores 
product page example
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Interest
money charged at a certain rate to the 
customer in return for the lending of money 

APR (Annual Percentage Rate)
an annual rate expressed as a percentage 
which includes all costs of credit and can be 
used by customers as a comparison figure 
across other similar products

CONC (Consumer Credit Sourcebook) a 
specialist sourcebook for credit-related 
regulated activities within the FCA 
handbook
FCA (Financial Conduct Authority)
the regulatory body in the UK for, amongst 
other things, consumer credit

Retailer (Credit Broker)
a company or individual who introduces 
somebody looking for amongst other 
things consumer credit with a provider of 
financial services

Key terms




